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lV Semesler B.B.A./B.B.A.T.T.lr'/B.B.A.B T.M. Degree
(CBCSS-2014 Admn.-Regulao Examination, May 2016

Core Course
4807 BBAJBBA (TTMyBBA (BTll4) : II4ARKETING MANAGEMENT

PABT-A

Answerall the questions Each qleslioncardes% mark.

1. Whal is social marketing t

2. Exp ain undlnerentiated rnarketing.

3 Explaln Re-position ng.

4 WhatlscoLrnter rnarkeling ? l4\v1=2)

PAFIT- B

Answe. any lou r qu;sl ons Each queslion cades 1 mark

5 Wlratdo yo! mean by perceplion ?

6 what slhe conceptol produci" ?

7 Expla n consurnergoods.

8. Whatdo yo! mean byTradlng'up ?

9. Explaln brand oyally

10. Whal s cost rrlus pricinq ?
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PAF C

Answer any six q uestions Each question canies 3 narks.

11. Whal s prcduct pos I oning ? State rlre sieps ot product poslioning.

2 Whar < co-sLi p, o"hrviour ? S,d.e s ea'Lrer.

r3. Explain the importance oiproduct p ann ng.

14. Whal s product ile cycle ? Stale ts ltility.

15 Whalis abellng ? Stale lsadvantages

16. Whal is channe of dislribution ? State any iive laclors affecriig channets ot

17. Whal is promoiion rn x ? State thelactors ailecr ng prornolion mix

ra. whal ls w ndow d sp ay ? Srare ils advantages (6x3=18)

PABT_ D

Answer any two quesllons. Each question carries a marks

19 Dpl _a Td {pl o S dra r-. obt- vp o ndiLF -q

20 Whai is consumer sarislacrion ? Slale the loos ior measurng consumer

21 Whatls pricing ? State the exrernaLiactors thataflecls prtctnll


